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At the Heart of the Business Community 

W
e have faced significant disruption over a turbulent 
decade and there is now a danger our region is left 
behind as we strive to make Brexit work, live with 

COVID-19, be representative of all our communities, and operate 
sustainably. As a business community, we power the local 
economy and there is an onus on us to lead the way, fly the 
flag for the region and ensure that decisionmakers understand 
that by working with business, together we can tackle both 
longstanding inequalities and respond to recent threats which 
limit our productivity and suppress growth potential.  

Since the 1860s, the Chamber has been supporting our region’s 
makers, innovators, and dreamers, becoming the active voice 
of Black Country businesses and the only organisation with a 
respected and valued national reputation capable of delivering 
tailored-local support. 

At the beginning of the 2020s though, we now stand at a 
crossroads. For too long, the Black Country has been overlooked 
as policy announcements failed to hit mark and investment 
priorities have focused on other areas both within and outside of 
the West Midlands.  

BUSINESS IS DONE BETTER TOGETHER

Our collective population is larger than that of Birmingham and 
our sectors make a vital contribution to both national GDP 
and brand GB. As four significant metropolitan areas 
with distinct, rich heritages; it is time to shout about 
how our Black Country business stories make us the 
Innovative Country, the Green Country, and the 
Inclusive Country.  

The diversity of our sectors, businesses and people 
will be amplified as part of This is the Black Country 
and, through the power of the Chamber voice, ensure 
that we are able to compete on a level playing 
field. If you aren’t yet a Chamber member, I would 
encourage you to join today as there is strength in 
business togetherness and if you are a member urge 
you to get involved with this new campaign.  

Sarah Moorhouse , President
Black Country Chamber of Commerce
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The Campaign Focuses On Three Key Areas: 

Attracting, retaining 
talent and ensuring 
that business have the 
right skills for now and 
in the future

People Place Power

Championing the 
region as a dynamic 
and innovative place to 
do business as a place 
which is future looking, 
green, inclusive and a 
great place to live and 
work 

Ensuring the region has 
the best infrastructure, 
connectivity, and 
access to green 
energy – enabling our 
economic future as a 
region of makers that 
sells around the world  

thisistheblackcountry.info 
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People
Focusing on tackling retention and 
recruitment issues faced by many Black 
Country businesses, we will:  

• Engage with regional educators to ensure 
workforce plans are future proof - ensuring 
that those entering the job market are 
primed and able to meet the changing 
demands of the marketplace

•	Campaign	government	to	fix	the	workforce	
shortages	post	EU-exit		

• Work with businesses to access 
opportunities which retrain and develop 
existing	workforce	and	attract	new	talent	
for a radically-altered trading landscape

thisistheblackcountry.info 
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Place
Emphasising and celebrating the region: 

• Promoting it as the place to do business 
which	benefits	all	our	communities		

•	Position	it	as	a	UK	centre	of	excellence	for	
innovation, sustainability, and diversity  

•	Profile	our	makers,	manufacturers,	and	
ingenuity	of	local	firms		

thisistheblackcountry.info 
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Powering the Region 
Campaign government, raise awareness and 
help to: 

• Overcome supply chain pressures 

• Transition to net-zero 

• Unlock opportunities that enable future 
opportunities which grow business 
potential through improved infrastructure, 
reshoring, access to technology  

 

 

thisistheblackcountry.info 



thisistheblackcountry.info 

 

Delivery



thisistheblackcountry.info 9

T
his is the Black Country will be brought to life through the 
Chamber’s channels and platforms which have some of the 
highest levels of B2B reach and engagement regionally.

 

Throughout the campaign it will: 

• Raise awareness of the issues which matter to the Black 
Country and its businesses  

• Provide Chamber members with the latest news, information 
and analysis  

• Facilitate a joined up, sector-wide regional call to action on 
issues limiting growth and productivity 

• Prime and enable Chamber members to respond positively 
and effectively to an evolving trading landscape 

• Shine a spotlight on the needs of the regional business 
community and celebrate all things Black Country

780 MEMBERS 
REPRESENTING  

MULTIPLE 
SECTORS 

BUSINESS IS DONE BETTER TOGETHER

Operating Across All Areas of The Chamber 

WEBSITE WITH 
170K UNIQUE 

VISITS 

25K FOLLOWERS 
ACROSS SOCIAL 
MEDIA WITH 1.6M 

IMPRESSIONS 

PROSPER 
THE REGION’S 

LONGEST 
ESTABLISHED 

BUSINESS 
MAGAZINE 

OVER 100 
EVENTS 

WELCOMING 
5K ATTENDEES 

ANNUALLY    

307K EMAILS 
SENT ACROSS 

OVER 145 MAILING 
CAMPAIGNS 

DEDICATED 
POLICY TEAM 

LOBBYING AND 
CAMPAIGNING FOR 

BUSINESSES 

thisistheblackcountry.info 
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Evidenced-Led Advocacy Shaping the Agenda 

BUSINESS IS DONE BETTER TOGETHER

T
he Black Country Chamber of Commerce is the only 
regional organisation with a national reach, reputation 
and proven heritage of delivering focused, hyper-local  

business support across all sectors.  

In 2020 we launched the Black Country ThinkTank, a forum for 
our members and business leaders to discuss and share details 
of the issues impacting them.  

Throughout the campaign, the ThinkTank will meet to set the 
priorities and agenda which will see us leverage all of our 
channels and mechanisms to reach policymakers, decisionmakers 
and influencers.  
 

BUSINESS IS DONE BETTER TOGETHER

BLACK COUNTRY
THINK TANK

thisistheblackcountry.info 

Sets focus, priorities and campaign agenda

Amplified	through	the	Chamber’s	platforms,	channels	and	activities

Influencing	and	advocating	locally,	regionally,	nationally
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Raising Awareness, Facilitating Discussion and Debate 

BUSINESS IS DONE BETTER TOGETHER

As the leading authority and voice of local business, we will engage with stakeholders and pursue opportunities to highlight issues 
raised and showcase successes across:  

National Media 

thisistheblackcountry.info 

Local Media 

Events and Engagement 2nd Black Country Economic 
Business Conference

Digital Activities

Business Press
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Get involved
Visit the campaign website: 

thisistheblackcountry.info 

@bcccmembers twitter 

/Black Country Chamber 

Sign-Up to receive Prosper Magazine

Checkout and book to attend an event  

If you aren’t a Chamber 
member, join today

blackcountrychamber.co.uk
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Become a Campaign Supporter 

Headline Partner £18,000 +VAT 

The campaign’s headline sponsor will benefit from extensive brand 
awareness delivered across the Chamber’s platforms and channels and 
will: 

• Become a Patron of the Black Country Chamber of Commerce for
a 12-month period, joining a rollcall of key regional businesses and
benefit from dedicated relationship management support and a
bespoke strategic plan to maximise patronage

• Fully interactive, headline banner advert in four editions of digital
Prosper Magazine

• One full page, fully interactive premium display advert in four editions
of digital Prosper Magazine

• Prominent brand association across all campaign communications
activity (including press and PR support, email campaigns, dedicated
webpages, social media, clickable banners, blogs and articles)

• Speaker opportunities at relevant events including the campaign’s
launch event, Black Country Economic Business Conference and
the opportunity to join policy discussions as part of Black Country
Thinktank to help shape the region’s business agenda

• Category sponsorship at the Black Country Chamber 2022 Business
Awards

• Opportunity to join the Chamber’s exclusive networking clubs

Total value of the headline sponsorship is £22,225 + VAT

Campaign Business Partner £5,495 +VAT  
(One Per Sector) 

Business Partners will support the work of the campaign and receive: 

• One full display feature advert in one edition of Prosper Magazine

• Opportunity to be a panellist at the campaign launch event and Black
Country Economic Business Conference

• Opportunity to join the Black Country ThinkTank

• Brand association including press, social media and campaign
communications

• Opportunity to join the Chamber’s exclusive networking clubs

Total value of the headline sponsorship is £7,225 + VAT

Position your 
organisation 
at the heart of



For more information about the campaign: 

 policy@blackcountrychamber.co.uk  
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